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Introduction

Recently in a French school, a scientist asked the students: “Which multimedia products are considered as good?” – A schoolgirl answered promptly: “Those who are made by Microsoft.”

What does this story tell us ?  Not only that the “branding strategies” of the big players are rather successful. But also the fact that multimedia products are rarely judged by the quality of their contents.

Switch of scenes.  Werner Lauff from Bertelsmann Broadband Group told the following anecdote on this years’ MILIA multimedia fair in Cannes: „Once, a German and an American shoe seller traveled to a lonely island. When arriving there, they realized that the natives were barefoot. The German sent a message home: ‘Over here, nobody is wearing shoes. I will come back.’ The American wrote: ‘Over here, nobody is wearing shoes. The market is wide open.’ Sometimes, ladies and gentlemen, we all have to be a little bit American.”

The question is: Could the Germans in this story also be – for example – the Czechs? Should (Eastern) Europe really become “americanized”, or should Europe go its own way into the information society? If yes: Which way?
Two Possible Faces of Media Evolution

In current debates, the future of media and communication evolution has become one main point of interest. Scientists, trend scouts and entrepreneurs are unified by the wish to know and – to some degrees – determinate the evolution of information and communication technologies. The variety of approaches spreads from nihilism, pessimism and apocalyptic scenarios (death of the human species, virtualisation of the flesh, information addicts, isolation amongst others) to rather optimistic or even euphoric visions of a multimedia society built on bits and not on atoms. All these visionaries – from the pessimistic Canadian Arthur Kroker (http://ctheory.concordia.ca/) over the ambivalent Czech “communicologist” Vilém Flusser to the optimistic American Nicholas Negroponte have something in common: They want to know and/or pretend to know what the future will bring.

Today, we are talking about medialisation, virtualisation, dematerialisation and other macro-trends. One of the most discussed topics is globalisation. There is fear of the „One Idea System“ on the one side (as argued 1995 in the meanwhile classical article in „Le Monde Diplomatique“, http://www.ctheory.com/e-one_idea_system.html) and there is emphasis on the liberating power of a globalized information economy on the other. From a philosophical point of view, this leads to the question of the agent of evolution. There are many indicators that today it’s neither god nor the capital, but knowledge. Knowledge-based societies are currently under construction (Rössler/Schmidt 2000; Horx 2000). Today it is important to understand that humans are not determined by this evolution, but they are able to steer themselves.

Therefore, it is essential to develop the content side of new information and communication technologies in co-evolution with technological innovations: Super content for super technologies. The question of the quality of content and its evaluation arises. It is crucial not to leave this question to entrepreneurs of the big players, but to play an active role in the content evolution as a scientist or quality multimedia producer.

Today, the multimedia market is dominated by the big players and their fun, distraction, erotica and game universe which is pushed up by celebrities. The problem of quality products is intransparancy of the market. – So, in brief, we are confrontated with the following problems:

· WE are the designers of positive or negative future media evolution.

· The (multi)media market is dominated by big players and the games industry.

· The “quality gap” is increasing.

· The question of quality content evaluation is crucial for the enforcement of positive evolution scenarios.

· The problem of the quality market is market intransparency.

If you think all these dimensions together, an award like the EuroPrix MultiMediaArt becomes an essential tool to create a world of positive media use with empowered people.

Quality Contents for All Europeans

New multimedia technologies challenge all social systems. Background of the EuroPrix idea is the general assumption that theoretical and practical work dealing with multimedia should mainly focus on the strengthening and improvement of the individuals‘ life and not on the disadvantages of modern technologies:

· In the political system, multimedia technologies can improve the dialogue between citizens, governments and administrations. With multimedia and network technologies, it is possible to speed up communication channels and to bridge the gap between people and politicians (Bruck 2000).

· For science, multimedia helps to mediate knowledge in revolutionary ways. Multimedia applications and the Net transform classical print-based science into the so-called „cyber-science“. Knowledge is structured, organized and contextualized in formerly unknown ways.

· For art and culture, multimedia is a new medium to explore new artistic ways and to transmit cultural information in new channels.
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The EuroPrix MultiMediaArt is a very typical example of a project which tries to strengthen the left side of this figure: the positive effects of (multi)medialisation. The categories of this competition correspond to the listed social systems and their possible optimistic future evolution by new technologies. Each category features one of the positive aspects of new media technology effects listed above:

Knowledge and Discovery:

Addressing the interests and needs of people willing to learn in all fields of exploration and learning including science.

Last years winner: “S260 Geology” by Open University (UK).
Bringing European Culture to the Digital World:

Looking for products dealing with all facets of European everyday life, the traditions of people and our heritage.
Last years winner: “Sigmund Freud” by Nofrontiere Design (A).

Supporting SMEs in e-Business and the Marketplace:

Making multimedia work for those 99% of all European companies which give work to 500 Europeans or less.

Last years winner: “Kinopalatsi.fi” by Frantic Oy (FIN).

Empowering Citizens and Improving Democracy with Multimedia:

Using new media for the interests of citizens in all relations with government and public administrations.

Last years winner: “IdeaFactory” website by Nettiparlamentti Oy (FIN).

Serving Multilingual and Multicultural Europe:

Helping to overcome and cross the boundaries of language and culture in an integrating, yet linguistically diversified Europe.

Last years winner: “EuroPlus + Reward – Interactive Course of English” by Young Digital Poland (PL).
First Steps and Bridging Society with Multimedia:

Opening new media to new user groups and serving social cohesion and community building.

Last years winner: “Forestia Junior” by LaserMedia (F).

Multimedia for People in Mobility:

Providing new contents for people on the move with mobile multimedia appliances and applications.
New category – no last years winner.

Special Competition – Students' Award:

Inviting students from every European institution of multimedia training and learning to enter their best product.

Last years winner: “Learning the Mouse with Burnie Rocket” by University of Sunderland (UK).

Last years overall winner: „Forestia Junior“ by LaserMedia (F).

Special mention: „The Cell I – Life from Light and Air“ by Institut für den Wissenschaftlichen Film (D).

Macro-Trends of EuroPrix 1998-2000

In the following section, we want to offer some background information on the success story of EuroPrix and how the award turned out to be Europe’s most important contest:

Trend 1: More categories

1998





 
1999

1. „Knowledge and Discovery“ (178)


1. „Knowledge and Discovery“ (118)

2. „Valorisation of European Culture“ (130)

2. „Bringing European Culture to the Digital World“ (93)
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2000

1. „Knowledge and Discovery“

2. „Bringing European Culture to the Digital World“

3. „Supporting SMEs in E-Business and the Market Place“

4. „Empowering Citizens and Imroving Democracy with Multimedia“

5. „Serving Multilingual and Multicultural Europe“

6. „First Steps and Bridging Society with Multimedia“

7. „Multimedia for People in Mobility“

8. „Special Competition: Student’s Award“
Trend 2: More multimedia applications on online platform
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1999:
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Trend 4: More jurors with an even wider range of expertise

The EuroPrix 99 entries were evaluated by 44 international experts. As one of the most prominent members, Mario R. Garcia, well-known newspaper relauncher from the USA, joined the jury session.

Grand Jury:

1998
25 experts from 15 countries speaking 22 languages

1999
35 experts from 26 countries speaking 23 languages

Students Peer Jury:

1998
5 experts from 5 countries speaking 9 languages

1999
9 experts from 6 countries speaking 11 languages

For EuroPrix 2000 it is planned to continue with the enlarged jury of 44 experts meeting for the five days lasting jury session in July. These 44 jurors represent a mixture of scientists, producers and consultants. The EuroPrix is anxious to increase the number of woman experts.
Overview of EuroPrix 2000 Activities

The EuroPrix 2000 Milestones: from Cannes to Frankfurt

On the 16th of February the EuroPrix 2000 project started successfully with the kick-off at MILIA in Cannes, France, Europe’s most important event for interactive multimedia technologies. In addition to the presentation of the EuroPrix 99 winners and the international press conference, visitors had the opportunity to get into contact with numerous multimedia producers. At April the 15th, the EuroPrix will be presented at the IFABO in Vienna. The “European Ministerial Conference on Information Society” will take place on 11-12 May 2000 in Warsaw, EuroPrix will be there with a special presentation. In June and July the EuroPrix Summer Academy workshops with last year’s EuroPrix winners invite multimedia producers from all over Europe to participate in the sessions held in Salzburg, Paris, and for the first time, in Milan. Within the framework of the Students’ Contest the “Students’ Festival” takes place in Vienna in October. Also in October, the EuroPrix presents the eagerly expected EuroPrix 2000 Nominees at the internationally reputed Frankfurt Book Fair. And in November, the EuroPrix 2000 Conference analyses the European multimedia content markets.

A broad media-mix as the European platform for the best multimedia producers

All submitted products of EuroPrix 2000 will be listed in the EuroPrix Licence Catalogue (which is officially presented at the Frankfurt Book Fair in October) and on a specific Web database as marketable products (www.europrix.org). Additionally, all entries will be showcased at the Frankfurt Book Fair exhibitors CD-ROM. The top five of each category will be presented in the “Europe’s Best in Multimedia” catalogue and CD-ROM as well as on the EuroPrix Web site. Within the framework of the special students’ competition the Top 15 students’ products are to be showcased in the “Europe’s Top Talent” catalogue. The winners of the Students’ Award will additionally be awarded with a cash prize of EURO 15,000, donated by Volkswagen AG. The winners will not only be presented in a special winners’ catalogue and video but they are also invited to the EuroPrix Gala in France in November 2000. This gala marks the highlight of this contest and will be broadcasted all over Europe. Last year’s TV-broadcast reached millions of people.

Related activities: Summer Academy, Students‘ Festival, EuroPrix 2000 Conference

The EuroPrix 2000 Summer Academy offers workshops with the winners of EuroPrix 99 in Milan, Salzburg, and Paris in July 2000. It offers multimedia designers from all over Europe the unique chance to learn and get practical experiences by meeting the leading European multimedia experts. The workshops focus on in depth presentations of the winning products and applications regarding all issues from financing and marketing to storyboarding and creative design. Production seminars deal with the most successful strategies and practices in media production. The Summer Academy takes place in three different European cities:

· Milan, June 26 – 30

· Paris, July 3 – 8

· Salzburg, July 10-14
Each of these academies focuses on different specific aspects of multimedia production. The academy begins with a practical and theoretical workshop week in Milan, continues with practical workshops in Paris and finishes with a product presentation seminar week in Salzburg.

The detailed program will be released on May 1st at www.europrix.org.

The EuroPrix 2000 Students’ Festival showcases the Top 15 entries in the Students’ contest. The Students‘ Festival 2000 takes place at the Secession in Vienna from September 29 to October 1 and brings together Europes‘ most talented young multimedia producers. The festival provides a wide range of activities: It offers a platform for networking, exchange of know-how and for strengthening the content quality of multimedia products for creative newcomers. Additionally, the Vienna festival provides workshops and key notes on multimedia issues in co-operation with international experts and the Viennese multimedia branch. The highlight of the festival is the presentation of the top 15 products from the Students‘ Contest. At the final festival party, the student nominees are announced.

The EuroPrix 2000 Conference issues a call for analyses of the European content markets and invites to a symposium in November 2000. It will address and analyse the underlying market mechanisms of the European content industries. It will be a two-days conference taking place on the days before the EuroPrix Gala event in France in November 2000. A 'call for papers' will be published in March. Researchers as well as multimedia 'practicioners' are invited to submit abstracts. Taking place for the first time in 1999, the EuroPrix conference featured 22 presentations from eleven European countries. The interdisciplinary event was attended by academics from different backgrounds including economics, social sciences, engineering and education as well as by consultants, producers and industry representatives. Following the philosophy of EuroPrix, the conference will address the issue of how to create value for users with multimedia. Papers identifying bottlenecks which hinder a prosperous development of the European content industries and suggesting strategies how to overcome these bottlenecks are particularly welcome. For detailed information please contact Mr. Hannes Selhofer (selhofer@newmedia.at).

Outreach and Networking across Central and Eastern Europe

EuroPrix 2000 plans a wide range of activities to intertwine the countries of Central and Eastern Europe with the contest: The outreach and networking has two dimensions:

Events and special presentations of EuroPrix 2000: This will include

· Press conferences in Warsaw, Prague, Bucharest, Bratislava, Budapest and Ljubljana

· General promotion at multimedia fairs (Posen, Prague, Budapest, Warsaw, Tallinn)

· Creative meetings with top multimedia producers

· Workshops to experience and learn from the best multimedia products

· Special lectures for academic communities

Networking and “awareness actions” with co-operation partners such as

· FEMIRC (Fellow Member to the EU Innovation Relay Centres). The main objective of this organisation is to assist in technology transfer from scientific institutions to the industry.

· Euro Info Centres. These organisations provide information, advice and assistance to SMEs in all community matters.

· Multimedia Associations

· Governments and local authorities

· Universities
Strategic alliances with EuroPrix co-operation partners

ASTRA-NET, Luxembourg: ASTRA-NET, Europe's leading broadband satellite network, offers for the third time its support for young multimedia designers participating in this trans-European competition. The combination of ASTRA-NET broadband architecture with the trans-European range of the ASTRA satellites permits all users within the ASTRA satellite footprint to enjoy all the EuroPrix nomination entries, distributed via ASTRA-NET. The voluminous files of this European multimedia award are the ideal content for broadband transmission. ASTRA-Net supports the EuroPrix to show the convergence of multimedia and satellite internet transmission.
Volkswagen AG, Germany: One of the most important sponsors of the EuroPrix MultiMediaArt is the Europe-wide operating Volkswagen AG. The co-operation of Volkswagen AG with EuroPrix concentrates on reaching a young target group and opening up new markets. Volkswagen New Media, a relatively new department within the German car company Volkswagen AG, promotes the winners of this year’s Students’ Contest with a cash award of 15,000 EURO. The affinity with this target group is the result of the role which multimedia plays by combining arts, technology, and aspects of the market.

More than 250 media partners throughout Europe

Reaching producers in all corners of Europe and transcending the existing boundaries of established industries and EU membership, the EuroPrix media partners in 33 countries co-operate with the EuroPrix. Their support is essential for the success of the contest and contributes the EuroPrix campaign reaching millions of readers throughout Europe.

The new EuroPrix team: Experts in multimedia society
· Mr. Peter A. Bruck (secretariat@europrix.org) is head of EuroPrix.

· Mr. Lothar Riedl (lothar.riedl@newmedia.at) is manager of the EuroPrix secretariat and project leader.

· Ms. Jana Egger (jana.egger@newmedia.at) is responsible for networking and administration.

· Ms. Birgit Rabl (birgit.rabl@newmedia.at) is responsible for public relations and press-related activities.

· Ms. Ewa Fedorowicz (ewa.fedorowicz@newmedia.at) is co-ordinating the Central and Eastern Europe Outreach.
· Ms. Melanie Kuennecke (melanie.kuennecke@newmedia.at) is in charge of EuroPrix marketing.
· Mr. Stefan Weber (stefan.weber@newmedia.at) is EuroPrix author and scientific writer.

· Ms. Alexandra Wagner (alexandra.wagner@newmedia.at) is responsible for EuroPrix newsletter.

· Mr. Rainer Steindler (rainer.steindler@newmedia.at) is managing the call center.
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